Promoting Events on Social

Best Practices

Copy

Think about how you are going to promote
the selling point of attending your event. What
makes it worth going?

Plan ahead of your promotion. Decide how often
you are going to promote and where. Promoting

the day before the occasion may be cutting it too
close. Same with registrations dates.
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Students from the #Purdue Dean V. White Real Estate Finance Program are
heading to Indianapolis on April 10! Join them for a networking reception at Pure
Development Headquarters, where you can connect with fellow #Boilermakers
in real estate and help students strengthen their networking skills. Space is
limited. Register now: https://Inkd.in/grP7E2uU
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Thu, Apr 10, 6:00 PM - 7:30 PM EDT View event

Boilermakers in Indianapolis: Real Estate Social
@ Indianapolis, US

Think about how you can create FOMO (freak
out if you miss out). Show what they will be
missing if they don't attend.

Know how long your copy can and should be for
each channel. The ideal caption/post length for
each channel are:

«  X: between 70 and 100 characters

» Facebook: 50 characters (or fewer)
» Instagram: 1-50 characters

« LinkedIn: 50-100 characters
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Find best practices for using hashtags here.
= Fewer hashtags (between 1 and 10) tend to
drive more interactions overall

Avoid posting the link in the caption
unless it's an easy-to-remember link.
Even then, you lower your chances of
capturing your audience by making
them type the link themselves. (FYI:
Copy/paste does not work in the
Instagram app)

« Use Linktree or “Link in Bio"
(post the link in your Instagram
bio).

For X, create a thread about the event. Make sure
to make the first and last tweets include a link to
the event, as these are the ones your followers will
see first.

Not all social media channels generate an
automatic thumbnail of your website when pasting
the link (AKA a card). Consider creating a graphic
to use instead.

Jim Bullard - £
Dr. Samuel R. Aller 1 of the Mitch Daniels School of Business at Purd...
d.-®

Exposing our students to external viewpoints is crucial to achieve a well-rounded
education. In his online class "Life in the C-Suite," Associate Dean Dilip
Chhajed gives master’s students a chance to interact with highly ..more
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https://sproutsocial.com/insights/instagram-hashtags/

Promoting Events on Social

Best Practices

Visuals

If you plan to promote frequently, plan on having
several types of media so you don't overuse one
graphic. Think about how you can use graphics,
photos, videos, or GIFS.

Do not post the link on the graphic. It is unlikely
users will type the link into their search engine.

Limit the amount of text on the image. Use your
caption/copy for the smaller details.

Have different sizes of your graphic/video
ready to fit all channels. You can find size
recommendations here.

Add alt text to all of your images and captions to
all of your videos where supported. Learn more
about accessibility best practices here.
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Tools for creating media

Canva: Create social media graphics and
infographics.

GIPHY: Upload and create GIFs on your own
channel. Always use tags/keywords that relate
to your brand when uploading a GIF to make it
searchable.

Landscape: Image resizer for various social
media channels.

MixCaptions or Clipomatic: Add captions to your
video on your phone.

CapCut: Free, all-in-one video editing phone app
to create high-quality social media


https://sproutsocial.com/insights/social-media-image-sizes-guide/
https://www.accessible-social.com/accessibility-101/accessibility-by-platform
https://www.canva.com/
https://giphy.com/iubloomington
https://sproutsocial.com/landscape/
https://www.mixcord.co/pages/mixcaptions
https://www.apalon.com/clipomatic.html
https://www.capcut.net/
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